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NEWSLETTER 
 
Welcome to Choices Retail & Recycling Centre’s monthly news 

letter. The news letter is designed to keep our customers informed 

as to what is happening at the centre, monthly specials and issues 

of sustainability. We hope you enjoy the newsletter. Please contact 

us with any questions you may have or suggestions as to products 

or services you would like to see Choices Retail & Recycling 

Centre carry or provide. 



 

BOTTLE DRIVE 

 

Choices Retail & Recycling Centre will be holding a bottle drive 

on the last Saturday and Sunday of every month. The donations 

will be going to Children’s Hospital and the Salvation Army. 

Come on out and help support both these great causes and when 

you donate your clean liquid free containers you are eligible to 

enter our draw for your choice of a bamboo tee or hoodie. The 

bottle drive for July will be July 31
st
 & August 1

st
  and don’t forget 

to recycle your old computers and televisions at the same time. 

 
 

 

JULY SPECIAL 

 

 
For the month of July all our EARTH SAFE plant products will be 

20% off. Regular $11.99 - $13.99 

 

 

http://www.bcchildrens.ca/
http://www.getgreenstar.com/garden/product.aspx?subcat=7&id=206
http://www.getgreenstar.com/garden/product.aspx?subcat=7&id=206
http://www.getgreenstar.com/garden/product.aspx?subcat=7&id=242
http://www.getgreenstar.com/garden/product.aspx?subcat=7&id=242


   
         $1999.00                  $1499.00                      $1299.00 

           Cougar ll 

 

Back by request “Veloteq” electric bikes. Come check out our 

selection of different size bikes for everyone. 

The second stage of the electronics recycling program starts 

July 1
st
 and along with computers and related computer 

equipment and televisions  you may now recycle at our Centre 

home phones, cordless phones,(no cellular phones) answering 

machines, fax machines, cameras, video equipment (home 

use)home stereos, radios, Walkman, Discman, MP3,headphones, 

voice recorders, speakers (home, car)cable boxes, satellite 

receivers, clock radios, baby monitoring systems, home security 

cameras, vehicle audio systems. Please call our Centre for more 

information as items that are not acceptable cannot be 

recycled. Let staff know if you need a hand to carry any items. 

 

 

 

 

 

 

 

 



COMPUTERS 

Computer towers, monitors, keyboards, mice, printers, 

scanners, computer speakers and all related computer cables. 

 
 

TELEVISIONS 

All sizes and types of TVs 

 

 



 

 

 

 



 

You-CAN-Help PROGRAM 

Helping people in need is a year round commitment for many 

organizations and the Salvation Army is one of them. This is a 

year round program where you can donate your deposit containers 

to support this great cause. We thank you all for your donations. 

Also, give us a call if you want to know how you can set up a You-

Can Help program at your school or place of business. 

 

  
 

We accept “All” deposit containers sold in BC that are clean, 

liquid free and lids removed. Also you can return any recyclable 

packaging purchased in any Choices Markets to our centre and we 

will make sure it is recycled. 

For more information on this please contact Gary at 604-541-3908. 

 

BAMBOO CLOTHES 

 

Yes you asked and we have brought back Bamboo Clothes. We 

have tee shirts regular price $19.95 now $9.95 and hoodies regular 

$29.95 now $14.95. We also have bamboo ankle socks at $9.95. 

New to this list is Bamboo pillow cases standard size at $28.95. 

Because of bamboo’s natural antifungal properties bamboo 

clothing makes great workout attire. Come and check out our 

selection. 

 



 
 

REPURPOSED PRODUCTS 
 

New at Choices Retail & Recycling Centre cool gift ideas made 

from reclaimed and repurposed materials. 

Didn't You Used to Be a ...? | Recycled, Reclaimed and 

Repurposed 

Repurpose: Taking a thing or a material and using it for a purpose 

not originally intended. Repurposed goods often have a lot of 

inherent character, flair, and style. 

If anyone is into making “Repurpose” products and need certain 

materials or items please contact us as we recycle a lot of different 

materials, we also have many contacts that handle materials we 

don’t. We will be happy to source your material needs. 



 
 

 
 

 

 

 

 

 

 

 



Aerogarden 
 

The Aerogarden was a big seller this year and the new shipment 

has arrived. Come in and check out our larger Hydroponic systems 

with herbs and tomatoes growing for you to see, and sample. Ask 

our friendly staff how you can grow your own organic herbs and 

tomatoes for less than market price, right in your own home. Eat 

healthy and lessen your impact on the environment. The 

Aerogarden... the home appliance of the future. 

 
 

 

 

 AEROGARDEN Classic 

• World's first kitchen garden appliance 

• Grows fresh herbs, tomatoes, salad greens and more 

• Fully automated, 100% success guaranteed 

• Computerized technology tells user when to add water and 

nutrients 

• Comes with Herb Seed Kit 

 

REGULAR PRICE $199.00 

 



 
Come in and check out our Hydroponics equipment for year round 

growing of your favorite vegetables and herbs etc. We still carry 

the Grotek line of environmentally friendly and organic plant 

foods and soils for your indoor and out door needs. 

 

 

We now have in stock a new product called the LOO-LOO. This 

innovative and inexpensive device is so simple you will wonder 

“why didn’t I think of that”. For about the price of a coffee you can 

save money and the environment.  

http://www.toiletpapersaver.com/order.php
http://www.toiletpapersaver.com/order.php


GREEN NEWS 

 
With acknowledgement to the Recycling Council of British Columbia 

 

LETTER: Burning Garbage Doesn't Make It Go Away 

To the editor: 

It is 2010 and we are battling with one of the oldest and most backwards policies 

toward waste management: waste-to-energy technology (burning garbage) or 

landfills (burying garbage).  

2015 is only five years away. I am not an expert in math, but somehow reaching 

our goal to re-direct 70 per cent of our garbage from landfills and waste-to-energy 

technology by implementing an incinerator does not seem to add-up. While the 

zero-waste rhetoric has struck a chord with people who care about the future value 

of their homes, quality of their soil, water and air it has not been accepted due to 

nonsensical, conflicting policies.  

Unfortunately, zero waste cannot be achieved by burning our garbage. 

Fortunately, Canadians are smart and we know that foresight can deliver results.  

If our goal is to actually achieve zero waste, then we need to implement better 

recycling programs, municipal composting and work with industry to improve 

product life-spans and reduce packaging. 

Sorting our waste to salvage more is the way to go. Ten to 15 times more jobs can 

be created by reusing and recycling our waste; in our current economic situation, 

this level of efficiency wouldn't be such a bad thing. Unless zero waste is about 

short-term so-called 'innovations' to hide our garbage, an incinerator is not an 

option. We have innovative technologies that offer true paths to zero waste. These 

paths are more cost-effective, safer and cleaner, and create more jobs; what would 

you choose?  

Jennifer Reddy - Federal Green Party Candidate 

Source: BCLocalNews.com 

Plastic Bag Limits Save China Three Million Tonnes of Oil Per Year 

China's limits on the use of plastic bags cut crude oil consumption by 3 million 

tonnes per year, according to the National Development and Reform Commission 

(NDRC).  



Since June 1, 2008, all Chinese retailers, including supermarkets, department 

stores and groceries, no longer provided free plastic shopping bags. In addition, 

China banned ultra-thin plastic bags, or those thinner than 0.025 mm.  

China is trying to cut the use of plastic bags in a bid to reduce energy consumption 

and polluting emissions.  

The plastic bag limits could save about 2.4 million to 3.0 million tonnes of crude 

oil every year and cut 7.6 million to 9.6 million tonnes of carbon dioxide 

emissions every year, the NDRC said.  

The NDRC said it would further implement the regulations and inspect execution 

of the ban nationwide. Retailers who did not list shopping bags on the receipts or 

continued to provide free plastic shopping bags would be fined from 5,000 yuan 

(732.06 U.S. dollars) to 10,000 yuan, according to the State Administration for 

Industry and Commerce.  

Source: Embassy of the People's Republic of China in Australia 

Greening Pepsi -- From Fertilizer to Bottles 

Pepsi recently demonstrated its commitment to reducing its environmental impacts 

up and down the value chain with two rapid-fi re announcements about new 

initiatives. The old-school approach to greening is to focus on operations within 

the proverbial "four walls." But Pepsi, like other leaders, is approaching 

sustainability more holistically, with much greater impact. 

First, on the downstream side, Pepsi looked for ways to raise the recycling rate of 

beverage containers from a relatively paltry 34% to 50% or higher. Working with 

GreenOps, a division of Waste Management, Pepsi launched a new program called 

Dream Machine. These reverse vending machines, now being placed in high-

traffic areas such as gas stations and stadiums, take back those often-abandoned 

and often-unrecycled empty bottles and give users points toward rewards from 

sponsors or local merchants. 

But Pepsi has gone beyond those relatively minor incentives to add on a social 

mission. The program will also help fund Pepsi's donation to a group called 

Entrepreneurship Bootcamp for Veterans with Disabilities (EBV), which trains 

vets at business schools around the country. Pepsi expects that the combined 

immediate points and larger mission will drive new, greener customer behaviors - 

and help solve one of the beverage industry's most intractable value chain 

problems. 

Second, Pepsi has embarked on a very unusual supply chain effort to reduce the 

carbon emissions associated with its Tropicana orange juice. After conducting a 

full life -cycle analysis of the product line, the company was relatively surprised to 

find that the biggest portion of the carbon footprint was found not in 



manufacturing, or distribution, but actually back in the agriculture stage - 

primarily the result of the heavily natural-gas dependent process of making 

fertilizer. 

The analysis showed Pepsi execs where the largest impacts were, and thus where 

they'd get the biggest bang for their buck on carbon reductions. The company 

started working with suppliers and farmers to find new ways to make and apply 

fertilizer. For example, instead of using natural gas from as far away as Russia 

(which then requires shipping heavy fertilizer across the world), Pepsi is using 

biomass from closer to home. Wood waste and agricultural by-products are two 

sources, but execs are hopeful they can also use the large number of their own 

orange rinds left over in manufacturing, which would fully close the loop. 

The company is also working with scientists on the root chemistry of orange trees, 

applying fungi and bacteria to increase the uptake of nutrients. All that techno-

speak means that the trees will need less fertilizer in total, which means less 

manufacturing and shipping of that fertilizer and, voila, a smaller footprint. A 100-

acre test run of these new methods of working with new, low-carbon fertilizer is 

underway. A few years from now, Pepsi and its suppliers will know what's 

working and what isn't. 

But here's the best part: the cost of these changes to consumers and growers will 

be about zero. And it had to be. Let's face it, this kind of carbon reduction isn't 

easy to convey to consumers, so the market benefit may be small for now. So the 

sustainability team needed to find ways to lower the fertilizer footprint without 

causing any additional cost to suppliers or farmers. How did they do it? 

As sustainability exec Tim Carey put it, "It's not unusual to spend tens of millions 

of dollars removing some carbon from a manufacturing process at returns that can 

be 10% or less...or we can take 15% of total carbon out in the fertilizer step 

without costing anything." 

The impacts of these tests - and future rollout - will not be small; Pepsi buys a 

fairly shocking one-third of the Florida orange harvest. And the recycling work 

could shift millions of bottles out of landfills. Pepsi's full value chain view on 

sustainability is deep green stuff - this is how you implement green thinking. 

Source: GLOBE-Net 


